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I knew if I waited 
long enough, 
therishtone 
would come 


exactly what I wanted. It had to be easy to get 
along with. But it also had to have great business sense. 
A good sense of humour. All that and it had to be 
ridiculously affordable. 

IBM? Nice, but it jLt didn’t speak my language. 
And Apple was fine for a joyride, but still way out of 
my price range. 


AND ALONG CAME ATARI. 

I’m glad I waited. Because Atari has developed an 
easy to use, fiin to operate, colourful, terrific in business, 


You might remember At^ as the best name in 



The incredible Atari computer series was the 
result The 1040ST has more memory than either tl: 


comparable IBM PC or Amiga. Both the 520ST and 
1040ST models have better graphics than the Apple 



all the software and accessories you’ll ever need, and a 
price you )ust can’t beat 

I knew if I waited long enoi^, the right one 
would come along. 

AATARl 


























































































































SAFECO Home Insurance Fate: $172 * 























3 of deja vu 
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"Canada Thist introduces 
a convenient new account for 
busy people who invest" 





































TURBO! 


SUPRA. 

THE HEATWAVE 
OF'87. 












































































































Many phone 
s)^tem 
managers 
haven’t had 
a warm 
andfti22y 
feeling 
in years. 
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The carontbleftis worth 
StPtessIhanthcaronther^t 





fuU deta£ on Shmk A^rber at any Royal 

I ROYAL BANK 








An American in Nicaragua 


THE SHAPE OF KINGS TO COME 





























THE1987MAZDA626. 

ONCE THE EXPERTS GOT BEHIND 
THE WHEELJHEYGOT BEHIND THE CAR. 


The readers o\Auto Motor undSport, Gernnany’s leading car magazine, picked 
it MBest Import Car of the World W in its class, three years running. Automobile 
Magazine called its roadholding. It Flawless. W Sports Car lilustrated named the 
626 Turbo, MA pound-for-pound middleweight champ...a match for any sports 
coupe on the road. M And then there are the experts who describe the 626 in 
a way that speaks louder than words. 

Until you drive a Mazda 626, we haven’t heard from all the experts. 


mazaa 




































































( Acvi/i/cruAy 
























































“How to make forty million dars look extraordi nar ily good” 



McLeod Vice-Chairman, Michael 
Scott, describes the Apple system’s 
performance. No faint praise. 


Macintosh Plus is most poweatives c...,,_.. 

ful spreadsheet/miCTOComputerinalysis and document produc- 

comoination available.-- -'* 

ber crunching power is 


When we’ve developed a deal 
and the prospectus, we have to 
sell it to our sales people. Who in 
turn, sell it to the public. 

As a result, we have to print 
thousands of documents to use 
as selling tools. . i ^ . I 

^ j^Ifthede^^is I 


available. The nunion into the hands of the people 


numbers is no sm^l thing. Mak¬ 
ing them look good on paper, so 
other people can understand them 
is quite another. 

That’s \^diy McLeod Young 
Weir invested in the Macintosh™ 


....... _les sharing 

harddisks andLaserWiiter™ Plus 
on AppleTalk™ networks. 




.. . on LaserWriters for 
me to take home. 

= Our turn-around time has 
I really turned around. 

That’s how most of our 
_ materials are put together 
now. The Bombardier deal 
s a perfect example. Yoi 


Desktop Publishing Plus. 




















































The CNCmmitment: 



Employee innovations that help keep costs in line. 


\l is proud of Ken Benusic’s 


Respoocling to 

KutcoT”Kwiisitetteart™, the Challenge 













































































NETWORKING 


























































































































daily nonstop flights 
to the heart of Europe? 



Canadian I^cific ^ Airlines 


















Efficiency. 





































































Countdown 


for a klutz 
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BEAPARTOFII 

LIGHT CRISP VERSATILE 

























